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And the winneris...

Andrew Albanese talks toJohn Jenkins about the surge in popularity of the AAP's PROSE Awards
for Scholarly and Professional Publishing

he Professional and Scholarly
Publishing division of the
Association of American
Publishers Awards for
Professional and Scholarly
Excellence (PROSE} are now in their 37th
vear, buc like the industry itself, the last few
vears have seen an amazing amount of
change. The awards have seen a massive
spike in submissions, and the reach of the
awards has never been grearer, with an
expansionofaward categories.

Only one PROSE prizewinner, however,
will take home the prestigious R R Hawkins
Award, which recognises the best scholarly
work in all disciplines of the humanities
and sciences. We caught up with PROSE
Awards Chairman John Jenkins to talk
abourtthe awards.

AA: We ralk a lor abour “crearive
destruction™ in digital publishing, bur
when it comes to the AAP’s Prose Awards,
there seems to be more “creative”
happening, than “destruction™. Can vou
talk abourthe surge in popularitythe awards
areexperiencing?

JJ: PROSE entries have doubled in the past
four vears, so the awards programme now is
a real promotional force in helping
publishers gain recognition for their best
work. Creative destruction certainly is an
apt way to describe what's happening inthe
industry right now; the furure is digiral,
business models are changing rapidly, and
the savviest publishers among us are riding
that trend, seeking ro disrupt established
markets. But I think that “creative
destruction™ is much more about how our
content is packaged and delivered.
Fundamentally, publishers still needtodraw
attention to the great content they create,
and tothe innovarive ways that their content
is packaged-digitally and otherwise. And
the PROSE Awards have really become a
showcase for publishers. An award from
one’s peers is just such a huge honour, and
we’'ve seen howthatcanspike sales.

AA: Talk a lirle about how the Awards
changed over the last digital decade,
and whart hasn’t changed. For example,
judging, the submissions process,
publicity opportunities?

JJ: The big changes have really come in
the last four or five yvears. Probably the
only thing thar hasn’t changed is the way
we judge. All the judges gather for two
earlv-January days in New York. We
discuss and decide each category asa
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group, with the subject experts leading
the various discussions. There are 15 of
us and it’s a grueling burt very satisfying
twodays.

Evervthing else about PROSE is new and
continues to evolve, and the changes really
do mirror the creative change in our
industry. For example, we now promote the
awards and the winners through Twitzer,
Facebook, LinkedIn and via our own
website (www.proseawards.com}. Last year
we had our first live webcast of the event,
which was watched live all over the world,
and for the past four vears the entire event
has been archived and viewable later on
YouTube. Also, for each of the past four
vears, we've produced a short behind-the-
scenes film—each one months in the making—
that premieres at the PROSE event in
February. Our most recenc film featured the
winner of the prior year’s Hawkins Award
(our top prize}, Yale University Press, for the
Atlas of the Transatlantic Slave Tradeby
David Eltisand David Richardson. That film
is acrually making the roundsin various film
festivalsnow.

AA: Any trends vou've noticed? For
example, are digital products supplanting
print in submissions, and are new digital
productsatanadvantage?
JJ: The proportion of digital has been pretry
much the same in recent years, abour 10 to
20% of total entries. I think the number of
digital entries, and the very high qualify of
most of them, reflects the time it takes fora
professional or scholarly publisher to get
these sophisticated products outthe door.
We expect to see the digital pace acceler-
ate, and that would be a welcome trend for
our industry, I think. The digiral products
are judged in their own categories, bur they
also compete with the print products in sub-
ject-marter categories. Acouple of vearsago,
we awarded the Hawkins Award to a digiral
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product. We’ll no doubrt see more such
winners as the marketcontinuestoevolve.

AA: If the awards are given regardless of
formar, howdothe judges handle comparing
digital and print products? Does the format
fundamenrally influence the way a resource
isexperienced and judged?

JJ: We're looking for winners thar are truly
unique, or that break significant new
ground, or that represent a life’s work.
That's true regardless of whether the product
is printed or digital.

AA: You mention the Hawkins award, and
a few vears ago, vou did a short film about
R R Hawkins and it is a fascinating tale.
Whowashe, andhowdid he gethisname on
the big prize?

JJ: When I became chairman of the
PROSE Awards a few vears ago, finding
out more about R R Hawkins was some-
thing I very much wanted to do. Bur the
insticutional history had been lost and
we acrually didn’t know much abour him
at all, except that he had been the Chief
of the Science and Technology Division
of the New York Public Library. So, we
hired an investigator, and now vou can
go to our website and read all abour him
{we acrually have a section titled “Who is
R R Hawkins?”} and, as vou note, we made
ashortfilmabour him.

Itturns out he had adedication and passion
for scholarly and professional publishing that
makes him the ideal person to have the highest
honour in our industry named for him. Bur,
he was also a very private man. Even though
he had this great prize named in his henour,
he never arrended the Awards ceremony.
When Icame in as Chairman, the first thing
1did was to invite his family to atrend, and
it was a huge reunion for them, a great
moment, and very rouching. And, vou can
watchit on YouTube!m
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